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Tourism is one of the world’s largest and fastest growing
economic sectors. In 2012 the number of international
tourist arrivals surpassed 1 billion, and is forecast to reach
1.8 billion in 2030 according to the UNWTO. Within this
continuing growth of tourism there is a growing trend
& a raising consumer awareness for sustainable and
responsible tourism. Responsible tourism is tourism that
minimizes negative economic, environmental and social
impacts, brings economic beneﬁts to host communities
and preserves the cultural and natural resources of the
destinations.
The CORRIE project continues and the partners are at the
moment developing new project deliverables:
A promotional campaign with the purpose of awareness
raising for responsible tourism among SMEs in specialized
tourism. This campaign will be supported by tools including
a powerful promotional video & a Prezi presentation. The
aim is to inform SMEs active in specialized tourism about
the opportunity of responsible tourism.
Three hands-on and practical applicable manuals for
SMEs in tourism:
How to become responsible? – to facilitate SMEs to
successfully apply responsible tourism in their organisations;

How to promote my responsible image? – to facilitate
SMEs to successfully promote their image of Corporate
Social Responsibility;
How to set up a local network of responsible tourist
companies? – to facilitate and stimulate SMEs in tourism
to cooperate and join forces to increase the impact of
responsible tourism.
These products will serve as a base for the development
of an attractive & sustainable training kit which can be
used by tourism-related associations and consulting and
business supporting organizations to facilitate them to
implement a comprehensive training for SMEs on the topic
of responsible tourism.
This training kit will be made available for download for
free on the project website.
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Multiplier Event in Portugal!

CORRIE Training Kit
Manual
The project partners are now
producing the contents for a Training
Kit to support trainers.The Kit will consist
of three manuals:
• Manual – How to become
responsible?
• Manual – How to promote my
responsible image?
• Manual – How to set up a local
network of responsible tourist
companies?
When ﬁnished, this kit will be made
available to download for free on
the project website.

Next Activities
Next project meeting will be held
by Canice Consulting, in Northern
Ireland on January 2018.

The participants in the Workshop organized by SPI in its headquarters on the
15th September 2017 were representatives of hotels and restaurants. After the
initial presentation of the persons, companies and their relation to tourism and
responsible tourism, a presentation of the project was done, providing information about the project goals, methodology, target group, activities and results.
After this an informal brainstorming session started, were the stakeholders shared
their thoughts on the information provided. From it could be extracted that:
•The promotion materials should be catchy and short, in order to
make it easier to get people interested;
• The training materials should not be too long and be very practical
and hands on, as the time available for reading might not be too much and
the small companies operating in tourism usually do not have much human
resources and time to spent on training.

Multiplier Event from Eurocrea!
Eurocrea has organized this multiplier event E1 Creating the network of
Stakejholders in GUIMARÃES on 28th of September 2016, in occasion of
the International Congress 2016 of EBN – the European Business Incubation
Centre Network focused on the theme “DESIGN FOR INNOVATION”.
Although the event did not take place in Italy (as International Congresses
of EBN are “de-localized” occasions for meeting and networking devoted
to EBN members) the event targeted an Italian Audience of Tourism professionals and providers.

Fourth international meeting
of CORRIE Project in Milan
The fourth project meeting, organized
by Eurocrea, in Italy was held on 12th
and 13th september 2017 at the Vitruvio
Center. In this meeting partners have
analyzed the activities carried out until
that time and planned the next project
activities. The partners were welcomed
by Carlotta Figini from Eurocrea
Merchant and Eleonora Yosifova
from BAAT. Short welcome speeches
were given by the representatives of
Eurocrea Merchant and BAAT and then
presentations and debates occurred
regarding the project activities,
manuals that are being developed
and disseminations activities. The next
project meeting will be held in January
2018 in Northern Ireland.

Multiplier Event in Northern Ireland!
The ﬁrst multiplier event for the CORRIE project was organised on the 20th
of August 2016. It was an informal networking and information session with
several organisations to set up and involve a network of regional stakeholders. During the event the CORRIE project was presented and the Intellectual
Outputs were explained. Discussions were held on the most relevant design
and content for the Intellectual Outputs.
A number of interesting feedbacks were received:
1. The use of “Manuals” was discussed and questioned by some attendees as it was felt that “Manuals” are considered somewhat old fashioned.
Nowadays with online and mobile learning and so much emphasis for tourism
providers to go mobile – it was felt that manuals could appear old fashioned.
2. Feedback also highlighted that it was important to keep all materials
“bite sized”, UK tourism SMEs and organizations do not have the time to
undertake long “boring” academic style courses, they need short relevant
sessions which are practical and not theoretical.
3. Use of multimedia such as videos, podcasts, even prezzi style animations work well.
4. The real and ﬁnancial and business beneﬁts of responsible tourism
should be the main message.
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Consortium
Business Development Friesland (BDF),
a non-proﬁt organisation founded in
in Leeuwarden, is an international
project management agency
focused on supporting SMEs and
schools in the ﬁeld of entrepreneurship
and internationalisation as well as
supporting start-up companies.
Their main activity areas are:
• Start-ups
• EU projects
• Internationalisation
www.bdfriesland.nl

Multiplier Event by EOLAS!
The event took place on November 14th of 2016, in Badajoz, Spain, and
was held in collaboration with the annual encounter of members of the
Extremadura Tourism Cluster.
In total 10 representatives of the tourism sector attended the event, representing
7 different organisations. All except the members of the tourism cluster who
participated are owners/managers of (micro)-SMEs offering accommodation,
wellness services, leisure activities or IT applications for the tourism sector.
The staff members of the tourism cluster attended as relevant stakeholders
and experts on the sector and due to their capacity of transferring the
knowledge and information to a wider set of relevant players.
Participants were provided with the Leaﬂet (in English) and an information
sheet on the project (in Spanish).
After a brief introduction of the project and the intellectual outputs, participants
split into 2 groups to discuss responsible tourism and how they could work
together to convert their establishments into responsible tourism entities and
how to contribute to making the region a destination for responsible tourism.
The discussion were very lively, and in the summary session, the groups shared
their views and opinions. The main conclusions from the discussions were:
1. Extremadura as a region with a large part of its territory under protection,
such as Natura 2000, is an area which is especially well-placed to become
a referent destination for responsible tourism.
2. The vast amount of resources with respect to nature and its related
activities, from bird-watching to trekking, from ﬁshing to mountain-biking,
at the same time makes it clear that the tourism which is attracted needs
to be responsible so as not to damage one of unique value propositions of
the region: unspoiled nature.
3. Some of the participants shared their experiences in the ﬁeld of being
responsible, not only with the environment but also with the local community,
these where highly appreciated by the others and it was indicated that
more of this type of sharing practical experiences is an asset and should
be promoted.
4. All agreed that there is only so much a (micro-)SME can do by itself
and that in the sharing of knowledge and experience and to collaborate
to achieve results is the only way forward to really make an impact on the
territory and part of it. As such all indicated that generating a working group
on the topic is relevant.

m.lettinga@bdfriesland.nl
Eurocrea Merchant
Eurocrea Merchant is a consulting
and training company based in
Italy, with two ofﬁces located in
Milan and Naples. Our main aim is
to improve the competitiveness of
the Italian society, through business
development, training and creation
of transnational partnerships. Our
core business is focused on three
main lines of expertise:
• Consulting and Advisory
• Education and Training
• European projects
www.eurocreamerchant.it/en/
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